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expectation that the control station will be automatic, and the interaction is reduced to a minimum. Thus, the project 
is being protected from human error.[2, c.8] 
Deputy Minister of Energy, M.I. Mikhadyuk added that the level of training of personnel for nuclear power 
plants will be the highest in its class, and it is not even discussed. Much attention will be paid to psychophysical 
aspects of training. In particular, nuclear power plants, in addition to five shifts, working constantly, has the sixth, 
involved at full-scale simulator. Classes are will be mandatory even after the holidays and any other long break in 
production. Special staff psychologists will ensure that people with incompatible characters were not included in one 
shift. In short, the selection of staff is planned to hold strictly. 
In conclusion, the Deputy Minister of the Republic of Belarus M.I. Mikhadyuk stressed that nuclear power - is a 
power of the 21st century. Even those countries that currently have an excess in oil and gas, decided to build nuclear 
power plants. Japan does not give up nuclear energy in Japan. The country will revive it with the application of new 
technologies and taking into account what happened. 
Deputy Minister noted that the is no alternative to the construction of the Belarusian NPP - a nuclear power plant 
in Belarus is really needed. Entering NPP will breathe new life into the economy [2, c.9]. 
 
References 
1. http://www.independent.co.uk/news/science/nuclear-power-is-the-greenest-option-say-top-scientists-9955997.html 
2. Гончар, Ольга. АЭС вдохнет новую жизнь в экономику страны [Текст]/ О. Гончар// ЭНЕРГЕТИЧЕСКАЯ СТРА-
ТЕГИЯ: Научно-практический журнал. -2011. -№2. -С.6-9 
3. Шавель С.А. Динамика общественного мнения о развитии ядерной энергетики в Республике Беларусь [Текст] / С. 
А. Шавель// СОЦИОЛОГИЯ. -2013. -№2. -С.94-109 
 
УДК  336.77=111 
COMPETITION FEATURES OF CREDIT MARKET OF UKRAINE 
 
K. Pugachova, master student  
Scientific advisor PhD, Associate Professor in Economy M.Shypilova  
Kharkiv institute of banking of the University of banking  
of the National bank of Ukraine 
 
Competition is one of the important factors that affects both price and quality of services in the credit market. 
The analysis of the impact factor is one of the main tasks of each bank and the urgent problem for research because 
80% of the bank's capital consists of borrowed funds. 
Credit markets in Ukraine and all over the world are going through significant changes due to globalization of 
financial markets, implementation of modern information technologies in banking management and increase in a 
range of non-banking products in the banks. Therefore the importance of analyzing the competitive advantages of  
banks led to the necessity for more detailed study of the competitive environment characteristics of the credit market 
in Ukraine. 
Banking competition is a process of rivalry among banks and other financial and credit institutions. In the course 
of this process all the agents seek to ensure the leading position in the banking market [2, p.15]. 
A competitive bank is a commercial organization that clearly understands its strategic goals, has competent staff 
and efficient mechanism for dynamic adaptation to the modern world and customers‘ requirements [1, p. 13]. 
Generally there are two groups of economic actors that take part in a competitive relationship: commercial banks 
and non-banking financial institutions. National Bank of Ukraine does not take part in competitive relationship in 
the financial market of Ukraine although it‘s an actor of the credit market. 
According to the data of the State Register of financial institutions the number of non-banking financial 
institutions in Ukraine tended to increase significantly from 2007 to 2014. As for the banks the tendency is opposite 
(Fig.). 
Especially great increase of non-banking financial institutions is observed from 2011 till 2014. This trend can be 
explained with the suspension of lending during the crisis, a complication of loans and lower cost loans comparing 
with banking institutions service cost, which in turn led to increase in the amount of funds involved by non-banking 
financial institutions. These factors lead to a significant increase in activity of these institutions due to the increased 
popularity of their services on the credit market. 
This situation is rather ambiguous for Ukrainian banks. On the one hand, increased competition promotes 
intensive development, improves the mechanism of operation and on the other hand, the growing number of credit 
unions and pawnshops leads to  decreasing profits of the banks and undermines their financial security [3, p. 316]. 
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Figure – Dynamics of the number of banks, pawnshops and credit unions in Ukraine in 2007-2014 [done on the base 
of materials [4] 
 
The special features of  banking competition in Ukraine at the modern stage should include: 
 significant barriers to market penetration of new competitors; 
 a considerable impact of the state regulation on the banks‘ policy; 
 high level of competition in general with the prevalence of generic competition; 
 tougher competitive environment in comparison with other financial markets; 
 intersectoral banking competition is expressed in the form of "transfusion" of capital in the form of 
functional competition; 
 the use of both price and non-price competition, but the price competition restriction highlights the problem 
of quality control of banking products and advertising; 
 important role of banking sector in economic and national security ensuring. 
So, the level of competition in the modern Ukrainian credit market is quite high and tends to increase due to the 
growing number of non-banking financial institutions. But competition itself on the credit market is an objective 
process of intensification of market relations in the country which can lead to increasing competitiveness of the 
banks. But for this purpose competition need to be monitored and regulated in the context of law and business 
ethics. Credit market research proves that credit markets in Ukraine continue to evolve and improve taking into 
account the globalization of financial markets and the challenges of post-industrial economy. 
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Nowadays, with the development of information technologies, social media have grown up since their inception, 
respectively their influence grown up too. Therefore, it is obvious that social media became an essential part of 
marketing. 
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